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The first round ofquantitative testing might not show specifically whether the new campaign

options are responsive to all the brand imagery points, including: M M

@ O Oo rg e i .,\_
¢ Emergency service (-4% versus Visa) Are WA_Q_

It is hoped that the three TV commercials for each campaign in the first stage research will enhancﬁ
the overall brand image (and preference) versus Visa. Some of these executions address

fraud/acceptance directly. We will need to have a pool-out of brand umbrella advertising campaign
including TV, print and radio to ensure that all the brand imagery points are addressed in line with
the priorities.
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